Media Coverage of the MetroMSP.org Launch (May 2008)

Star Tribune (editorial)
New website is key to region's sales effort

Pilot project is a good investment for 11-county metro area 

With corporations and entrepreneurs increasingly dependent on the web for marketplace data, metro areas that want to be competitive in recruiting new business from other locales are taking their sales pitches to the Internet.

Today the Minneapolis Regional Chamber of Commerce will unveil MetroMSP.org, a new website – two years in the making – that gives companies from outside the 11-county region a one-stop site for marketplace data, demographics and commercial/industrial real estate listings. Until now, a company interested in moving a plant or offices to the Twin Cities might have had to surf dozens of sites – or spend thousands of dollars on a consultant – to get the information available at MetroMSP.org.

The website is an important new economic development tool for the Twin Cities region, although it’s not exactly cutting edge, admitted Todd Klingel, president and CEO of the Minneapolis Chamber. “We’re anything but early to this.” 

Nevertheless, credit goes to the chamber for working through the logistical and political maneuvering necessary to convince a consortium of public and private partners that collaborating on a website that touts the entire region is just as important as pursuing individual community interests. If a company in Ohio decides to move significant operations to St. Paul because of research made possible by MetroMSP, the entire metro benefits.

The software for the site was developed by San Francisco-based GIS Planning Inc., which has a long list of clients for its economic development websites, including Milwaukee, Denver and Chicago. 

Another client, Oklahoma City, says it landed a Dell customer service center (and 3,000 new jobs) in part because its website quickly provided the company with critical information as it compared the city with more than 120 locations in North and South America. That’s the kind of result the chamber and its partners hope to achieve with MetroMSP. 

The Website is a two-year pilot project, funded with $500,000 raised from private and public partners, including the state Department of Employment and Economic Development. It’s likely to be a wise investment. 

The 11-county region has a lot to offer businesses that might be expanding or considering moving operations from other countries or U.S. cities. And with more business taking place online, MetroMSP gives the region the kind of presence it needs to keep pace with its competitors in the economic development race. 

Pioneer Press 

Site's pitch: Make a move to Twin Cities

One-stop data shop targets firms relocating, expanding

A Web site that's aimed at getting the Twin Cities on the A-list among companies looking for places to expand or relocate launched Thursday. The site – MetroMSP.org – is a one-stop shop for mining data on the greater Twin Cities marketplace, from details on a range of available properties to site-specific demographics.
For instance, location scouts can mine the name and address of each retail business in a one-mile radius of the Class A office space available at 1715 Yankee Doodle Road in Eagan. They also can check the demographics and consumer spending in that circle, right down to the amount each household spent last year on entertainment ($3,362), education ($1,541), books ($72), hair ($67), cigarettes ($318) and alimony ($327).
The Twin Cities was late to the game on getting such a site up and running, said Todd Klingel, head of the Minneapolis Regional Chamber of Commerce. The people scouting sites for companies use the Web to make their first-cut decisions on best locations, and the Twin Cities was being overlooked because its information was splintered across various Web sites. Klingel likened the search to a scavenger hunt. 

"It doesn't tell the great story we have in the metro area, so we were easy to exclude," Klingel said. Local entrepreneurs and businesses, too, are likely to find the site valuable for market research.

Klingel's group spearheaded the two-year pilot project, which cost $500,000 and was developed by San Francisco-based GIS Planning Inc., which produces economic development websites. Half the financing came from the three cities participating (Minneapolis, St. Paul and Bloomington), most of the metro-area counties and the state Department of Employment and Economic Development. Private companies, including Minneapolis-based Xcel Energy, donated the other half.
The Minnesota Commercial Association of Realtors provides the development listings and will update them weekly.
The trick now, Klingel said, is to make sure a manufacturer in Singapore or financial services company in Los Angeles knows MetroMSP.org is there. "Like any new site, we've got to work on our Web optimization," he said.
Minneapolis / St. Paul Business Journal
New Web site helps entrepreneurs pinpoint business sites

Area business and government leaders are poised to launch an online effort to help entrepreneurs find a site for a new venture. Mayors from Minneapolis, Bloomington and St. Paul will join Medtronic, BioBusiness Alliance and Minneapolis Regional Chamber of Commerce officials to announce the launch of a website called MetroMSP.org. The website uses a geographic information system to let people looking to start a business pinpoint potential locations throughout the 11 counties in the metro area. The site provides information on commercial, industrial and retail sites in the area. It also lets users access data about each location, such as building sizes and local workforce demographics. The site was made possible by a partnership between the public and private sectors.  

WCCO TV

A new website will make it easier for businesses to see what the Twin Cities has to offer. The mayors of Minneapolis, Saint Paul and Bloomington will unveil the new site this morning. It is being called MetroMSP.org. The website will show companies what commercial, industrial and retail land is available. It will cover 11 counties in the Twin Cities metro area. 

KSTP Eyewitness News

Business owners are about to get some new guidance from city and county leaders around the metro through a new website called MetroMSP.org. It gives companies and those scouting out business opportunities better information about the resources and sites available in the metro. It also helps business owners learn more about their potential customer base. 

The Rake

One-Stop Guide to Development Sites in MSP
Today was the launch of MetroMSP – a new website that offers companies and site selectors instant access to comprehensive and crucial marketplace information about available commercial, industrial and retail sites in the 11-county Minneapolis Saint Paul metro region.
The Web site covers the anchor cities of Minneapolis, Saint Paul, and Bloomington, as well as Anoka, Carver, Chisago, Dakota, Hennepin, Isanti, Ramsey, Scott, Sherburne, Washington, and Wright counties.
The site catalogues and displays more than 5,000 industrial, manufacturing, office, and retail properties. The database includes essential details about each location, including taxes, available utilities, legal descriptions, and photographs. Each property links to an interactive map that displays important information about the surrounding area, such as highways, airports, railways, lakes and rivers, educational institutions, retail centers, and parks. In addition, existing businesses are mapped by industry, so users can view the local landscape for potential partners, customers and competitors.

Users also can click on links to connect them directly with a selected site's real estate broker or city/county/chamber contact.
Besides profiling specific development sites, MetroMSP.org showcases the region's exceptional quality of life, including its high national rankings in categories ranging from health care to education to cultural amenities.
Star Tribune

MetroMSP.org showcases development sites

Business and civic leaders in Minneapolis and St. Paul announced today the launch of a new Web site, MetroMSP.org, to help pitch the region as a business locaIe. 
The site will provide companies and site selectors with comprehensive online marketplace information on about commercial, industrial and retail sites in the Minneapolis-St. Paul metro region. 
The new, free site uses a Geographic Information System that enables users to pinpoint potential business locations throughout the 11-county metro area. Whether researchers are looking at commercial, industrial or retail sites, they will be able view vital, in-depth data about the region.
